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Item 2.02 Results of Operations and Financial Condition.
 
On March 31, 2020, Nxt-ID, Inc. (the “Company”) issued a press release announcing its financial and operational results for the year and quarter ended
December 31, 2019. The press release is attached hereto as Exhibit 99.1.
 
The information contained in this Form 8-K provided under Item 2.02 and Exhibit 99.1 attached hereto are furnished to, but shall not be deemed filed with,
the Securities and Exchange Commission or incorporated by reference into the Company's filings under the Securities Act of 1933, as amended, or the
Securities Exchange Act of 1934, as amended.
 
Item 7.01 Regulation FD Disclosure.
 
On April 2, 2020, the Company’s executives held a webcast to deliver investors a presentation of the Company’s yearend results as well as certain
preliminary 2020 trends through the end of the first quarter of 2020. The transcript of the webcast is hereby furnished as Exhibit 99.2 under Item 9.01,
Financial Statements and Exhibits and is incorporated by reference herein.
 
The information contained in this Form 8-K provided under Item 7.01 and Exhibit 99.2 attached hereto are furnished to, but shall not be deemed filed with,
the Securities and Exchange Commission or incorporated by reference into the Company's filings under the Securities Act of 1933, as amended, or the
Securities Exchange Act of 1934, as amended.
 
Forward-Looking Statements
 
Exhibits 99.1 and 99.2 contain, and may implicate, forward-looking statements regarding the Company, and includes cautionary statements identifying
important factors that could cause actual results to differ materially from those anticipated.
 
Item 9.01 Financial Statements and Exhibits.
 
(d) Exhibits
  
99.1 Press Release of Nxt-ID, Inc. dated March 31, 2020.
  
99.2 Transcript and Presentation related to the Nxt-ID, Inc. Earnings Call held on April 2, 2020.
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SIGNATURES

 
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

  
Date: April 6, 2020 Nxt-ID, Inc.
   
 By:       /s/ Vincent S. Miceli
 Name: Vincent S. Miceli
 Title: Chief Executive Officer
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Exhibit 99.1
 

Nxt-ID, Inc. Announces Investor Webcast to Discuss the Financial Results for the Twelve and Three Months Ended December 31, 2019 and to Provide a
General Corporate and Business Update
 
Oxford, Connecticut, March 31, 2020 (GLOBE NEWSWIRE) — Nxt-ID, Inc. (NASDAQ: NXTD) (the “Company”), a provider of healthcare devices and
services, announces results for the year and three months ended December 31, 2019.
 
Financial Highlights and results from the year and fourth quarter included:
 

· Revenue from continuing operations for the year and three months ended December 31, 2019 was approximately $17.1 million and $4.0
million, respectively, essentially flat in both periods as compared to the same 2018 periods.

· Gross profit from continuing operations for year and three months ended December 31, 2019 was approximately $12.8 million and $2.9
million, respectively compared to approximately $12.3 million and $2.8 million for the same 2018 periods.

· Operating expenses from continuing operations for the year and three months ended December 31, 2019 were approximately $10.2 million
and $2.1 million, respectively compared to $11.7 million and $3.1 million for the same 2018 periods.

· Operating income from continuing operations for the year and three months ended December 31, 2019 was approximately $2.6 million and
$0.8 million, respectively, compared to operating income of $0.6 million and loss of $0.3 million for the same 2018 periods.

· Non GAAP Operating income from continuing operations for the year and three months ended December 31, 2019, adjusted for depreciation,
amortization and non-cash charges was approximately $4.0 million and $1.1 million, respectively, compared to $2.5 million and $0.1 million
for the same 2018 periods.

· Net Cash provided by operating activities of continuing operations in the year ended December 31, 2019 was $2.2 million as compared to net
cash used of $0.1 million in the year ended December 31, 2018.

· Repaid approximately $3.8 million in debt through December 31, 2019; assuming current interest rates, annualized interest expense savings
should approximate $450K.

 
“Our fourth quarter 2019 operating results from continuing operations reflected pre-tax income of approximately $170K which resulted primarily from the
continuance of strong gross profit generated by our LogicMark healthcare business coupled with the cost saving initiatives implemented by the Company,”
said Vin Miceli, Chief Executive Officer of Nxt-ID. This is the first time in the Company’s history that it has generated quarterly pre-tax income. “In light
of the current Covid-19 situation, we remain cautiously optimistic about 2020 as we continue to focus on expanding our core healthcare business and
continue closely monitoring our operating expenses.”
  

 



 

 
Concluded Miceli: “I look forward to providing commentary on the quarter’s results, updating our shareholders and providing some additional context
regarding our Company’s path forward.”
 
Full financial results and Management’s Discussion and Analysis can be found in the Company’s Form 10-K for the year ended December 31, 2019, which
was filed with the Securities and Exchange Commission (“SEC”) on March 30, 2020, and can be found
at https://www.sec.gov/Archives/edgar/data/1566826/000121390020008044/f10k2019_nxtidinc.htm.
 
The management team will host an investor webcast to discuss the financial results for the year ended December 31, 2019 and update shareholders on
general corporate developments. The webcast will commence on Thursday, April 2, 2020 at 4:10 PM (ET). Shareholders, investors and interested parties
wanting to participate in the webcast must use this link to register prior to the event: https://edge.media-server.com/mmc/p/33qdhsa9
 
About Nxt-ID, Inc.
 
Nxt-ID, Inc. (NASDAQ: NXTD) provides technology products and services for healthcare applications. The Company has extensive experience in access
control, biometric and behavior-metric identity verification, security and privacy, encryption and data protection, payments, miniaturization and sensor
technologies. Through its subsidiary, LogicMark LLC, Nxt-ID, Inc. is a manufacturer and distributor of non-monitored and monitored personal emergency
response systems sold through dealers/distributors and the United States Department of Veterans Affairs. Learn more about Nxt-ID at www.nxt-id.com. For
Nxt-ID, Inc. corporate information contact: info@nxt-id.com
 
Forward-Looking Statements for Nxt-ID: This press release contains forward-looking statements within the meaning of the Private Securities Litigation
Reform Act of 1995. Forward-looking statements reflect management’s current expectations, as of the date of this press release, and involve certain risks
and uncertainties. Forward-looking statements include statements herein with respect to the successful execution of the Company’s business strategy. The
Company’s actual results could differ materially from those anticipated in these forward-looking statements as a result of various factors. Such risks and
uncertainties include, among other things, our ability to establish and maintain the proprietary nature of our technology through the patent process, as well
as our ability to possibly license from others patents and patent applications necessary to develop products; the availability of financing; the Company’s
ability to implement its long range business plan for various applications of its technology; the Company’s ability to enter into agreements with any
necessary marketing and/or distribution partners; the impact of competition, the obtaining and maintenance of any necessary regulatory clearances
applicable to applications of the Company’s technology; and management of growth and other risks and uncertainties that may be detailed from time to
time in the Company’s reports filed with the Securities and Exchange Commission.
 
“Non-GAAP Operating Income” is defined as Operating Income as reported plus depreciation expense, amortization of intangibles and stock compensation
expense. Non-GAAP Operating Income is commonly used by management and investors as an indicator of operating performance and liquidity. Non-
GAAP Operating Income is not considered a measure of financial performance under GAAP and it should not be considered as an alternative to net
income.
 
Media Contacts:
Vincent S. Miceli
investors@nxt-id.com
 
 
 
 



Exhibit 99.2
 

NXT-ID Inc(UPDATE)
 

April 02, 2020
 
Corporate Speakers:
 

● Vincent Miceli; Nxt-ID, Inc.; President, CFO, CEO & Director
● Kevin O’Connor; Nxt-ID, Inc.; President of Logicmark

 
PRESENTATION

 
Operator^ Ladies and gentlemen, thank you for standing by. Welcome to the Nxt-ID webcast to discuss the financial and operating results for the year and
fourth quarter ended December 31, 2019. (Operator Instructions) I will now hand the conference over to your speaker for today, Mr. Vin Miceli. Sir, you
may begin.
 
Vincent Miceli^ Thank you, Operator. Thanks. Good afternoon, everyone. Thank you for joining our call today to discuss Nxt-ID’s financial and operating
results for the 12 months and the fourth quarter ended December 31, 2019, and to provide a general update on the business.
 
During this afternoon’s call, we will be making forward-looking statements, which consist of statements that cannot be confirmed by reference to existing
information, including statements regarding our beliefs, goals, expectations, forecasts, projections and future performance and the assumptions underlying
such statements.
 
Please note that there are a number of factors that will cause actual results to differ materially from our forward-looking statements, including the factors
identified and discussed in our SEC filings.
 
Please recognize that, except as required by applicable law, we undertake no duty to update any forward-looking statements. You should not place any
undue reliance on such statements. So thank you. It’s Vin Miceli here. I’m together with Kevin OÕConnor, President of LogicMark.
 
And before we actually get started, I would just like to comment briefly on the state of the world these days, and wish and hope that everybody listening in,
all the participants on the call are remaining safe and healthy.
 
We’re in certainly unchartered waters at this time, and it’s a trying time and a scary time, quite honestly, for everybody involved. So again, I hope everyone
is safe and healthy, and please try to remain that way as long as we can. So thank you.
 
So we’re going to use the same format as we have done in the past. I will provide a summary of the financial results for the year 2019, and in particular, the
fourth quarter of ’19, and talk briefly about what we see thus far happening for Q1 2020.
 

 



 
 
And then I’ll turn the call over to Kevin, who will provide an update for the listeners, for the investors as to where LogicMark is currently in terms of its
business. And he’ll also provide some color on our new product development efforts.
 
So without further ado, let me get started on the financial results. Our revenues for the 12 and 3 months ended December 31, 2019, came in at
approximately $17.1 million and $4 million, respectively.
 
Our revenues were essentially flat as compared to both comparable 2018 periods. Our gross profit margin came in about $0.5 million better in ’19 versus
2018, primarily because of favorable product mix.
 
Our operating expenses from the continuing operations for the year and the 3 months ended ’19, were 10.1 -- I’m sorry, $10.2 million and $2.1 million
compared to $11.7 million and $3.1 million, respectively. And I think we certainly talked a great deal about the efforts that we’ve been making in terms of
reducing our overhead since taking over in late September.
 
And I’m happy to tell you that we’ve been able to reduce our operating expenses by about $3 million on an annual basis, which is considerable for this size
company. And we believe that there is room to cut additional costs here as we head into these unchartered waters. And we’ll look to make further
reductions there.
 
But I think one of the interesting things that I’d like to point out is, if you look at the company’s trended SG&A by quarter, in the beginning of the year, we
were somewhere in the range of $2.7 million.
 
And this is just ’19 now. Obviously, these numbers were much higher in ’18. But I think it shows the nice progression, the downward progression of these
expenses. So where we were at $2.7 million, $2.8 million in the beginning of the year, we came all the way down to $2 million in Q4.
 
So in my mind, it basically confirms that a lot of the efforts that we put into reducing and containing the SG&A are starting to show very good results. And
not to be redundant, but we’re also looking to take out additional costs here. And I’m certain that we will. So I thought that was an interesting reference
point, if you will.
 
Operating income from our continuing ops for the year ’19 came in at about $2.6 million for the year and about $800,000 for the fourth quarter. And that
was compared to $600,000 for the year in ’18 and a loss of $300,000 in Q4 2018.
 
So a drastic difference, and really summarized into 2, the strong margin, gross profit margin from the favorable mix that LogicMark contributes, coupled
with the cost reductions and cost containment efforts that we implemented in early Q4.
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The adjusted EBITDA or non-GAAP op income from operations for the year came in at $4 million and $1.1 million for the fourth quarter compared to $2.5
million, and $100,000 for the comparable 2018 period. So considerable, considerable improvement there.
 
Net cash provided by operating activities for the year 2019 came in at $2.2 million versus $50,000 of cash flow generated from operations in 2018. Another
interesting point that I’d like to raise with everybody is, in Q4, we generated about 800 -- just under $800,000 in cash flow from operations in the fourth
quarter alone.
 
So if you annualize that number, you’re somewhere in the ballpark of $3.2 million versus the $2.2 million. So it’s roughly $1 million -- it would have been
$1 million better. So again, another reference point that confirms that our efforts are starting to show very positive results.
 
In terms of the debt, in 2019, we repaid a total of $3.8 million, $600,000 of which was from the seller note, which we already talked about in the past. And
we also reduced our term loan facility by $3.2 million. And that in and of itself will save the company a substantial amount of money as we move forward
here in 2020.
 
Moving over to our balance sheet. Some of the key items that I just want to point out. We closed the year with about $1.6 million in cash. And I’m happy to
report that the cash at the end of March was slightly lower than that in the $1.5 million range. So I’m very happy about that. In terms of the debt, currently,
we’re at about $12.5 million in term loan facility.
 
We paid down about $850,000 in the first quarter. And I should also point out that included in that paydown was a prepayment where we took some of the
excess cash flow that we generated in Q4 and delevered.
 
So another very good sign that the things that we’re putting in place, the reductions in SG&A, are starting to help us for sure. And we wound up the year
with $6.7 million in stockholders’ equity.
 
So what I’d like to now do is give you a little bit of insight as to -- and it’s very premature, very preliminary, but I can tell you that in terms -- as it relates to
Q1 here, 2020, what we’re seeing very preliminarily here is we’re seeing a slight reduction in revenue on a sequential basis versus Q4.
 
Now the whole peer is -- and we’re just starting the closing process, so I’ll know more, hopefully, over the next week. But nonetheless, the hope and we’re
hoping that the cost containment and the cost reductions will help to offset some of the margin miss. I don’t envision -- it’ll be a relatively small miss in
revenue.
 
We did start to see some softening towards the end of March in LogicMark’s revenues. Our preliminary thoughts on that are, it’s all related to the general
slowdown here in the general economy because of COVID. But we’ll know more on that as we move forward.
 

3



 
 
In terms of the debt, again, we paid down about $850,000. I’m very excited about that. One of the key things that I always felt was we had a lot of leverage,
we’re making good progress in terms of reducing the debt, and it’s all very positive.
 
Obviously, the big unknown for us and the big unknown for everybody in this environment now is what impact the virus, the COVID-19 virus will have on
our business. It’s ultra premature to -- we’re constantly studying our order patterns.
 
We’re looking at it. Kevin and I are looking at this on a almost 2, 3 times a day, kind of looking at the patterns, trying to identify anything that will help us
to better understand where the business is going through this very difficult time.
 
So as we know more, we’ll certainly try to keep everybody apprised of what we’re seeing here over Q2. So with that, I’d like to turn it over to Kevin, who
will provide, like I said earlier, an update on the LogicMark business and some commentary on the new products. Kevin?
 
Kevin O’Connor^ Yes. Thanks, Vin. So as Vin said, I’m just going to kind of go over the LogicMark business. I won’t go into the numbers that he went
through, really kind of address some of the business issues that we faced, primarily in ’19 but as Vin talked about, we’ll touch on the first quarter of 2020,
kind of what we see is happening. And we’ll talk about product development as well.
 
So for 2019, it’s been the core business overall remained strong. It was not -- we didn’t grow, it was relatively flat, but our core business remains strong.
Our margins increased. So we were able to protect that side of it. It’s always -- I’ve spent most of my life in sales, so it’s always a lot more fun to be
growing.
 
But as our business shifted in 2019, and you’re all aware about the changes that took place, the focus really needed to be to kind of rightsize the business,
get costs under control. And we really focused heavily on that in the second half of 2019, managing the costs and -- both through headcount and operations.
 
Part of what we saw in 2019 and continuing into this year is an ongoing shift from landlines to cellular and Internet communication. And as we talked
about in the past, our products need a communication path to communicate through emergency responders, 911, or through friends and family. So we’ve
continued to see that shift.
 
So our product development is really focused on tailoring the products to communicate through cellular and Internet, and potentially other communication
protocols. The business model, traditionally, as we’ve talked about in the past, has been business to business.
 
We sell direct to the VA, and then in our commercial channel, it’s primarily been through DME, durable medical equipment companies, dealers and
distributors, and also to independent pharmacies and to companies that distribute to pharmacies. So that really was our focus, and we kept it kind of that --
maintained that focus throughout the year.
 

4



 
 
As we move into 2020, I’ll talk about some of the things that we’re looking at to try and expand that. Again, trying to balance our reach into the market,
growing the revenue side and also trying to protect the overall margin of the business.
 
New product development, as I’ve been talking about, is key to driving revenue. So if we’re going to grow, we really do have to be coming out with the
new products.
 
And that’s been somewhat frustrating in the past, being able to deliver new technology, but we are now 100% focused in the health care space. And our
core business at LogicMark is and always has been in the personal emergency response and emergency communications business, utilizing 2-way voice.
 
So that’s really what we built the business on. The category that we play in, in the no-monthly-fee space, we’re by far the largest player there. So we’re
doing everything we can to protect and try to expand that, and then also look at other areas that we can provide value-add into the market through our
current customers and also expand the channels that we serve.
 
So as we focus on product development, when I talked about the communication platforms, our cellular products are really geared for the mobile part of the
market. And so we’ve been working on updating that from a 3G platform into the 4G. So as everybody knows, 3G is being sunset. Most of the networks
are shifting over at sometime in 2022.
 
And so that’s been under development since early to mid-2019. We’re also working on another product that’s really geared for at-home use that will utilize
Internet for communication and then give the ability to call back to the user in the home over SIP.
 
So we think that, with those platforms and expanding into that communication, it will be able to help us maintain a leadership position where we currently
play, and we think we have some unique offerings that will open some doors to other areas as well.
 
As I said, both of the products’ development started in 2019. Initially, we had anticipated launching in Q1, late Q1 to potentially early Q2. Through the
development process and through the engineering, we did have some challenges that developed. And so that pushed it back slightly.
 
And then as Vin has alluded to with the COVID-19 virus, as we went into first part of 2020, it really threw another cog in the wheels in terms of the supply
chain and some of the engineering resources in China. So we’re working through those. We’re still confident that we’re going to be able to deliver the
product. From a timing standpoint, at this point, I would say it’s probably pushed back to late Q2 into Q3.
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And we’ll continue to monitor daily the progress and potential update. We’re also working the supply chain to make sure that as the product is ready for
production, that we have access to the components and everything that’s needed because that also will risk a potential delay there.
 
In 2019, our engineering department also worked on the meta stats, and we had talked about meta stats in the past about a potential business that we were
going to expand into. The engineering department had developed a portal, which could be utilized for passive remote patient monitoring.
 
We did have preliminary discussions in 2019 with some cost-sharing insurance companies, and looked at what the requirements were and how meta stats
would play in that.
 
And so we’ve made a decision based on what the needs would be to support that business not to launch the meta stats. But we did do the engineering work
to create that portal. So we are looking, especially under the current environment, where patient monitoring has the potential beyond what it traditionally
looked like even a year ago.
 
We’re looking for opportunities where we may be able to utilize the work that’s been done and launch into some new spaces. So we’re working with
engineering, we’re working with potential channel partners, and hope to learn more as we go into Q2.
 
The main products, as I said, are continuing to go strong. We’re watching in Q1, as Vin said, a slight drop off really late in the quarter. And as this really
evolves daily, and we’ve seen news updates, because we’re working in health care, it’s a double-edged sword, right? There’s opportunities.
 
And through some of our commercial partners, we’re seeing some pickup opportunities through pharmacies and some of the smaller resellers. We also do a
lot of work with the VA, and they’re the largest health care system in the country.
 
So that presents some challenges because they’re focused right now on dealing with COVID-19 virus-related issues. And so it’s -- they’re in a state of flux
right now. So we’re working closely with them, making sure that we’re in a position to do whatever we can to support their needs, both currently and as
they change going into the future.
 
We remain confident that we’re going to be able to navigate through this, and then when we come out on the other side, that we’ll be in a position to really
expand and grow the business. Vin, with that, I’ll hand it back over to you.
 
Vincent Miceli^ Okay. Thank you, Kevin. Thanks for the update. So in summary, what I’d like to just review with the investors here briefly is, when we
spoke last, Kevin and I indicated that we thought there were 3 key objectives or 3 primary steps that we needed to really focus our efforts and attention to.
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And those were rightsizing the business, obviously, key, very glad that we attacked -- in retrospect, very glad that we attacked that one first, especially in
light of the current situation now.
 
Again, just to say it again, we’ve taken out $3 million on an annual basis. We’ll be looking to take out more as part of an overall COVID contingency type
plan that we’re currently working on now.
 
The second key objective was to continue to delever our pricy term debt and build shareholder value by reducing the debt. I think we’ve made great strides
in a short amount of time. We’ve delevered by $4 million thus far into the term.
 
The debt currently sits at about $12.5 million. So we’re getting to a more meaningful debt number. And then thirdly, the key was to develop new products
that could definitely expand the top line, expand the channels that we serve.
 
So I think in summary, I think we’ve made a lot of progress here in a short amount of time. And we’re working very diligently to try and get it turned
around. And I think we’ve made great progress.
 
Unfortunately, now for everybody, we’re going to struggle a little bit here like everyone else in this current environment, just too many unknowns, and it’s
going to take a bit of time here to ferret out what the overall impact is going to be. Very unfortunate times for everybody.
 
And hopefully, everybody will be okay going through this. So with that, I’d like to open it up for some questions, if we may, Valerie?
 

QUESTIONS AND ANSWERS
 
Operator^ (Operator Instructions) I’m showing no questions at this time.
 
Vincent Miceli^ Okay. Well, thank you very much, all. We’ll be communicating shortly, hopefully, by sometime in late April when we have more clarity on
where we see the impact coming from the virus on the business.
 
And we’ll be sure to communicate and give you as much information as we possibly can at that point. Thank you again. And please be safe and stay
healthy. Thank you.
 
Operator^ Thank you. Ladies and gentlemen, this concludes today’s conference call. Thank you for participating. You may now disconnect.
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